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I’m a creative professional with over ten years experience, specializing in designing online experiences across all platforms to create the strongest impact. 
I’ve built my career as a Designer, (Web, Applications & Graphics) a prototyping whiz, and a UX/UI professional. 
I’m a fanatic for design, particularly when it comes to its impact on the user experience. For past the decade I’ve been creating innovative experiences for multiple environments and applications -– both desktop and mobile devices.
Shining moments include: designing and developing KimptonHotels.com's online user experience and lifestyle brand, (63 desktop and mobile sites) as well as innovative applications. Collaborating with eBay to redesign their shopping experience and tools, and developing rapid prototypes for PG&E. I'm thrilled with the awards and recognition I've achieved but it's my customers' success that drives me. When they win, I win.
In closing, I’m passionate about designing the look, feel and sounds of brands for the greatest possible impact; making them consistent yet flexible enough to work in all environments. I would enjoy meeting with you and discussing the value that I can bring to the organization and your creative team. I appreciate your consideration and look forward to hearing from you.
Yours sincerely,

John R. Johnson 
(415) 819-6192

I let my work do the talking, so please see my responsive Online Resume  
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WORK HISTORY
StoneCrop Technologies (Dec 2015 - current)

(Stephen Cotton, Eric Antze Product Managers)

Web & Mobile App UX / UI
Stonecrop delivers software solutions for Sprint, Mobilitie, and other wireless carriers.
My current contract involves designing applications, (both web and mobile) to help solve several challenges for wireless carriers. In a nutshell, the applications expedite and ensure the correct design of a cell site/tower, the delivery and installation of necessary equipment while helping wireless carriers account for their inventory.

In most instances, the projects begin with only a vision, based on the senior management’s own experiences as contractors in the field, climbing wireless towers and installing parts.

My approach is to design the user experience by looking at the problem through the lens of the user. It could be a contractor using a mobile app 50 to 200 feet in the air in extreme weather on a tower for up to 8 hours, or a customer relationship manager designing a mobile tower having to sort through over 600,000 potential parts on the desktop.
I relish these design challenges, and strongly recommend 2 hours every 6 weeks be spent with the users, watching and understanding their behaviors, frustrations and defining their biggest pain-points. This feedback helps shape future design iterations.
eVOC Insights - Customer Experience Experts (June 2014 – current)
Contact: Liz Webb: CEO 
In collaborating with eVOC I designed and developed rapid, high-fidelity interactive prototypes for their client’s mobile and tablet platforms.

For example, In 2015 I created 10 prototypes for PG&E in order to undergo rigorous usability testing to ensure success prior to full development and launch. 

I start with wireframes, to gather feedback and to get timely input from participating teams. These sketches develop into functioning prototypes, written in HTML5, CSS3 and javaScript/jQuerry (where applicable).

For PG&E I created prototypes for: Billing Paying, Outage Alerts, Help Me Move services, Appointment Scheduling and Preference Center updates.

All of the prototypes were successfully tested and are now public-facing.

Kimpton Hotels & Restaurants (2002 – 2014)
Contact: Steve Pinetti: Sr. VP Inspiration & Creativity, Kathleen Reidenbach: VP of Marketing

Kimpton commissioned me to help redefine their visual identity and guest experience. Collaborating with Sales and Marketing and Revenue teams, I designed and developed a visual framework and architecture for all their hotel websites, to help unite their brand while still letting each hotel tell it’s unique story. The Kimpton brand and sites won 6 consecutive market Metrics awards and have grown from 13 hotels to 65 hotels.

Such was the success of the hotel website design and development efforts, Kimpton asked me to help redefine their Guest Loyalty Program. Online surveys and Guest Experience Surveys had been taken but they did not get to the root of why things happened, so I recommended and pursued usability testing. First at the "scavenger hunt” level seeing if guests could find information, testing navigation systems, information hierarchy and common traversal paths. Taxonomy and language was also tested. In short, the outcome provided a simpler solution with obvious visual cues and data visualizations to show rewards/points earned. Also, an easier sign up process - reducing a 2 page form to 1 expedited the joining process. Deeper personalization was also designed and developed. The Loyalty Program grew from 150,000 guests to over 1.5 million.

Kimpton Loyalty Program

As an extension of the Loyalty Program, I created an industry-first Reservation Application that alerted members when specials and deals were available. the app passed the member information directly into the reservation system and also provided contextual offers… aka “serendiptous shopping” 
Kimpton Reservations

I went onto redesign the Booking Reservation experience, reducing the amount of steps in the process and as a result abandonment rates lowered. I employed the use of obvious steps and visual cues, reduced the length of forms and expedited the process for members through an API that pre-populated fields with travel prefs and easily redeemable free night certificates.

Other projects involved creating Sales Tools, Email Campaigns, Mobile sites and apps, the redesign and maintenance of their corporate site, and importantly a robust Style Guide that provided photography tips and standards, editorial tone, UI guidelines, fonts and color palettes.

eBay (2007)
Contact: Rucha Humnabadkar: Creative Director

Working closely with Product Managers and creative teams, I helped redesign eBay’s shopping experience - for both sellers and buyers. I created prototypes to demonstrate how users could upload their photographs of items for sale. I designed tools to enable guests to easily sort by price, color and context. Prototypes were designed and developed to show on the use of search, a refined contextual auction process, pagination ideas with animations and transitions to help provide visual cues. I created these prototypes in Flash and HTML. Wireframes and mockups were created in illustrator and Photoshop.

I also helped redesign their donation section with clear content separation, clean icons and a clear primary call-to-action.

SKILLS/EXPERIENCE

· Collaborating with Senior Management to create a user experience vision and strategy. Providing expertise in the areas of information architecture, interaction design, visual design and user experience best practices.
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· Working closely with marketing, product managers and developers to align, and ensure optimal user experiences with product strategy, target audience needs, brand positioning and revenue goals
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· 10+ years of hands-on experience with design tools and HTML, designing and developing user experiences from wireframes to launch
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· Ensuring the quality of design and usability in products and identifying opportunities to improve the user experience across all platforms 
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· Under tight timelines, creating branded user interface designs for new features and functionality, for both web and mobile
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· Developing rapid prototypes for new concepts, large scale apps and sites to specific solutions, i.e., shopping experiences
· Preparing design files for handoff to engineering teams with supporting docs
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· Created UI guidelines, usability standards, UX/UI training, review processes
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· Consolidating research to inform requirements, content strategy and subsequent wire frames, visual and interaction design
· Expert Adobe skills  & very proficient HTML, CSS and JavaScript skills
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· Managing day-to-day project deliverables and team resources
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· Building strong working relationships with coworkers, customers, agency partners and company leadership
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· Exceling in right-brain vision and imagination as well as left-brain logic and execution
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· Demonstrating a high degree of tact, diplomacy, judgment and discretion
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· Team player who enjoys collaborating with a variety of personalities and work styles
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EDUCATION

Degree in Graphic Arts - Royal Melbourne Institute of Technology
Multi-Media Studies - San Francisco State University 
Digital Media Studies - San Francisco State University
Film Arts Foundation - Film and Video Making
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CAREER HIGHLIGHTS

· Commissioned to create Kimpton Hotel's online branding, shopping experience, email marketing and to further develop a Guest Loyalty Program. Oversaw the design and development of all websites, applications and online marketing materials - the boutique hotel collection grew from 13 hotels to 63.
· Redesigned eBay’s shopping experience, upload tools, widgets and donation program, collaborating with Product Managers and visual design teams
· Design and Production Director for NBCOlympics.com
· Guest Lecturer and Board Member of San Francisco State University Design Department
· Volunteer for non-profit organizations
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TESTIMONIALS

"John's strength hasn't just been in the ultimate cutting-edge products he has produced for us but more importantly his process of immersing our teams to fully understand the purpose and goal of the asset or campaign, the message and the audience. From redesigning our web sites to creating an industry 1st with our desktop reservation app, he's always seeking the strongest opportunity in the space we are trying to penetrate or impact."  
Steve Pinetti, Sr. Sales & Marketing Kimpton Hotels & Restaurants.  
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"As a customer experience consulting firm, we work closely with clients to help define, test, and improve their digital marketing strategies. To meet this need, John has been an invaluable partner for us. He has helped our clients develop high-fidelity prototypes for their mobile and tablet platforms in order to undergo rigorous usability testing to ensure success prior to the full development process. John pays close attention to the project requirements, clearly understands user-centered design, and is able to make iterative design changes under rapidly paced timelines. John's our go-to partner for prototype development and consistently deliver high quality work to meet our clients' needs."

Liz Webb, CEO and Co-founder eVOC insights.  
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